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NEAR-TERM HYPOTHESIS

We have created a system in which travelers have adopted a colonial approach, 
treating destinations as disposable “gadgets”. The purpose of travel is changing, 
we are seeing the rise of nomadism and increasing desires to connect with 
nature and cultures. 

2

Living like a local was the big travel trend 5 years ago. Now, travelers want 
their experiences to be life-changing, and it's ushering in a new era of 
transformational travel.

“

“

Katie Warren, senior reporter at Business Insider, 
https://www.businessinsider.com/author/katie-warren 
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https://www.fastcompany.com/40484369/hipcamp-the-airbnb-of-camping-is-changing-flyover-country-into-a-big-welcome-mat

● 4.8 million independent workers currently describe themselves as digital nomads, and many more, 17 million, 

aspire to someday become nomadic. (MBO)

● It’s been estimated that 60% of the U.S. is private land* (underutilized resource → Hipcamp).

● 68% of the world population projected to live in urban areas by 2050, says UN. 

● According to the 2019 North American Camping Report, camping is rising in popularity across the United States 

and Canada. Of the 1.4 million households that started camping in 2018 alone, 56% are Millennials. 

● Almost three quarters (72%) of global travelers are seeking authentic experiences that are representative of the 

local culture. (Booking 2019)

Contextual Statistics 
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RULER
Native culture 
Aboriginal guest
Inner world
Bohemian haven

The Chelsea Hotel, 
https://www.nytimes.com/slideshow/2019/11/07/t-magazine/the-brilliantly-eccentric-apartments-of-the-chelsea-hotel-in-photographs.html 
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LOVER

Global nomad
Hybrid loft
Co-everything space

A Zoku Room, 
https://www.businessinsider.com/zoku-hotel-amsterdam-us-2016-10
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HERO 
Escape valve
“Airbnb for the outdoors”
Wildlife habitat
Self-actualization

Ilaria & Laetitia

Hipcamp, 
https://www.fastcompany.com/40484369/hipcamp-the-airbnb-of-camping-is-changing-flyover-country-into-a-big-welcome-mat
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Residual/Dominant Language Analysis
Google Trends Analysis

Keywords: 

native culture - The Chelsea hotel is a tacit acknowledgement of the 
tradition, 

inner world - The space submerges its clients in NYC’s past universe. 

Dominant trend language analysis, 
https://trends.google.com/trends/explore?geo=US&q=global
%20nomad,hybrid%20loft

Residual trend language analysis,
https://trends.google.com/trends/explore?geo=US&q=native
%20culture,inner%20world 

Keywords: global nomad - Zoku connects thinkers from various 
industries, and facilitates the emergence of a new hub where 
talented international travellers interact with locals,

hybrid loft - This new hotel concept embraces the blurring of the 
boundaries between work, life and play. It’s a co-everything 
world, a seamless mosaic.
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LONGER-TERM HYPOTHESIS

Mobility and responsibility are the key terms describing the future of travel. 
Not only will individuals want to have exclusive experience and to remain 
engaged in remote destinations at any time, but they will also make sure their 
impact is not affecting our environment in a negative way. Technology will help 
us achieve these expectations.

8

“ In 100 years’ time, we will have to have succeeded in stopping, and 

even reversing, climate change. We have the power to make the changes 
required to keep our planet safe for future generations, but the way we live 

will be very different. ”
Daniel Vennard, Director, Better Buying Lab, World Resources Institute,
https://newsroom.hilton.com/assets/HWW/images/newsroom/2019/Q2/CheckingInto21
19/Hilton100-Checking-Into-2119-Report.pdf
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* https://blog.globalwebindex.com/chart-of-the-week/virtual-reality-travel/ 

● 51% of Gen Xers and 45% of VR-aware Baby Boomers want to see more travel applications in VR technology.*

● A large majority of global travelers – 87% – say that they want to travel sustainably, according to the new 

Sustainable Travel Report released by Booking 2019.

● Research reveals almost three quarters (72%) of travelers believe that people need to act now and make 

sustainable travel choices to save the planet for future generations. (Booking 2019)

● According to a Statista report, the Augmented Reality AR market amounted to a forecast of 18.8 billion U.S. 

dollars in 2020 and is expected to expand dramatically in the coming years. 

● The new research shows that some 150 million people are now living on land that will be below the high-tide 

line by midcentury.

Contextual Statistics 
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The Nolla cabin by Robin Falck, 
https://www.dezeen.com/2018/08/10/robin-falck-nolla-cabin-zero-emissions-finland-architecture/ 

Porcellini, Ortiz

EXPLORER
Mobile cabin
Self-sufficiency
Small footprint
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Off-limit nowhere
Virtual reality travel
Simulated experience

Archetype

Virtual travel experience, 
https://www.revfine.com/virtual-reality-travel-industry/

Porcellini, Ortiz

EXPLORER

Off-limit nowhere
Virtual reality travel
Simulated experience
Static Travel
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HOK’s driftscape drone hotel, 
https://www.metropolismag.com/ideas/flying-drone-hotel-other-visions-near-future-hotel-design/

MAGICIAN

Drone hotel
Flying room
Remote destination
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SAGE

Concrete pods
Modular construction
Inaccessible location

Hotel of concrete pods proposed by WSP for remote locations, 
https://www.dezeen.com/2018/05/01/hotel-of-concrete-pods-proposed-by-wsp-for-remote-locations/ 
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Google Trends Analysis
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Emergent/Disruptive Language

Porcellini, Ortiz

Emergent trend language analysis, 
https://trends.google.com/trends/explore?geo=US&q=static%20travel,simul
ated%20experience 

Keywords: 

static travel -  VR allows one to travel around the world while staying 
at home, 

simulated experience - Users explore life-like landscapes and 
scenes. 

Disruptive trend language analysis, 
https://trends.google.com/trends/explore?geo=US&q=remote%20destinat
ion,flying%20room 

Keywords: 

remote destination - this hotel is designed to grant guests the ability 
to explore largely inaccessible, untouristed locales without spoiling 
the natural environment, 

flying room/ The room pods would be connected to a main stationary 
hub, but could detach to allow guests to fly around a given location.
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Master Johari Window

15Porcellini, Ortiz

● Hyper-personalization and the 
aspiration of non-commoditized 
experiences.

● Bucket lists have become a 
commoditized aspiration driven 
by the social media industry.

 

● The growing ease and access to 
travel (colonial approach) are 
destroying travel destinations.

● The Instagramability of 
destinations is cheapening their 
value.

● Global volatility will shift the 
purpose of leisure travel and 
require greater consideration of 
personal impact.

● Political insecurity makes 
traveling less safe globally.

● Climate change (destination 
degradation).

● Hotels will have to adapt to this 
changing world, incorporating 
sustainability as their primary 
goal.

● Flexibility to move demand to 
less known destinations.

● Through the designs of hotels, 
people expect to be the 
spectators of the end of the 
world.

The Future of Travel (Destination)



Analyzing Trends Your last name(s) here The Future of ______________ 16

Summary/Key Takeaway: 

New Technologies

The world’s first 3D-printed retreat, Kisawa Sanctuary 

1. Microchip Implants embedded under the skin will enable us 
to wirelessly control the settings around us and to communicate 
with others, facilitating hyper-personalised experiences beyond 
anything we can imagine today. When it comes to staying in a 
hotel, the experience will be whatever we want it to be. 
Microchip implants will be used to wirelessly control everything, 
from room temperature to entertainment to what the spaces 
look like.

Porcellini, Ortiz The Future of Travel (Destination)

Microchip Implants

2. 3D printing will be the future of sustainability. 3D printing 
could represent a huge opportunity for hotel companies 
allowing them to reduce the environmental impact the 
hospitality industry has.

https://www.cntraveler.com/story/inside-the-worlds-first-3d-printed-retreat
https://futurism.com/the-byte/hilton-future-hotels-microchip-implants


Analyzing Trends Your last name(s) here The Future of ______________ 17

Critical Unknowns

1.   Climate change  

We believe it will be necessary to respond to people’s increased concerns on the longer-term effects on 
tourism due to climate change and global warming. The critical issue we need to consider is how future 
tourism developments will deal with the impacts of climate change (natural disasters and loss of 
destinations). Not only does tourism need to play a more significant role in maintaining sustainable tourism 
development in its rush to expand the industry further, it also needs to find reasonable solutions to offer 
clients memorable experiences.

2.    Resolving barriers to travel

Barriers to overcome include visas, passports, immigration issues, airline services, fees and delays - a 
situation that has been getting more and more complicated for a number of developing countries. A one-way 
tourism flow (from developed to developing countries) is the norm; this is neither fair nor conducive to 
mutual understanding between people. Some guests will be seeing themselves restricted from reaching 
certain destinations and as a consequence, some hotels might not be accessible to them.
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Personalization is becoming so important because hotel guests now expect 
hotel rooms to feel like home. Thus, one of my hypothesis is that  
hyper-personalization of the guest experience will be the next frontier and 
technology will be the tool that will help enable this idea. Whether it comes 
through conversation/voice, IoT, or other guest recognition technology, 
technology will help further enhance the guest experience. 
A world where the room knows you, and you know your room.

EXAMPLES:

- Hotels will install next-generation energy management systems that 
both help hotels save on energy costs while also allowing the guests more 
control and increasing personalization.

- Individual data insights, gleaned from embedded chip technology, will 
beam to the hotel, so the space will be ready the moment a guest walks in. 

- Hyper-personalized tech will adjust the bed firmness according to guest 
preferences.

- Automatic coffee makers with built-in WiFi will provide weather and news 
updates.

- Biometric bathroom tiles that report on a guest’s health. 
- IoT will allow a user to ask a virtual assistant to start a yoga routine or 

start the shower at the desired temperature stored in their customer 
profile.

- Chefs will be provided with biometric data for each guest, automatically 
creating meals based on preferences and nutritional requirements. 

Speculative Design

Porcellini, Ortiz The Future of Travel (Destination)

Ilaria

Hilton and Marriott Turn to the Internet of Things 
to Transform the Hotel Room Experience.

Hilton Report 2019 

https://skift.com/2017/11/14/hilton-and-marriott-turn-to-the-internet-of-things-to-transform-the-hotel-room-experience/
https://skift.com/2017/11/14/hilton-and-marriott-turn-to-the-internet-of-things-to-transform-the-hotel-room-experience/
https://newsroom.hilton.com/corporate/news/hyperpersonalised-spaces-welcome-to-the-hotel-of-2119
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Future Framing

- The future of hotels will be hyper-personalized and smart spaces.

- The future of hotels will be translating the smart home experience into the hospitality world.

- The future traveller will have no limitations when it comes to hyper-personalized hotel rooms.

- “I trust designers and engineers to develop a smart room where every guest feels the benefits 

of the technology, even if they are not actively leveraging it through an app or voice” 

- “I trust designers and engineers to develop a room smart enough that saves as much energy 

as possible”  

- “I trust hotel companies to value loyalty and to be the central value-creator in this process.”

Porcellini, Ortiz The Future of Travel (Destination)The Future of Travel (Destination)

Ilaria
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Speculative Design
Laetitia

The following speculative design concept builds on the emergent trend insights of virtual reality (VR).
A potential hypothesis is that the hotel of the future will be a portable device rather than a static, physical asset. 
For people who are too busy to travel, for the physically-disabled, or even for those who want to have the least 
possible impact on the environment, the hotel room of the future would serve as a simulated real estate space 
that provides sensory experiences comparable to any remote location.

Future traits of human interaction & rituals that disrupt more symbolic meanings 

● The emergence of virtual touch and simulated experiences would for example enable travelers to pet a lion 
in the middle of the savanna while physically being somewhere else. 

● The hotel of the future will become an enabler/ a simulator as sound, touch, depth, and feeling will be part 
of the experience.

The Future of Travel (Destination)Porcellini, Ortiz

Simulated reality

Positive and negative potential futures

● Can be more than a mirror that gives a realistic interactive simulation of the 
current world: it can bring the past into the present.

● Would eradicate the colonial approach travelers are currently taking.  
● Safety risks and political insecurities will no longer be constraints. 
● People will see themselves interacting with simulated living creatures (including 

simulated human beings) and could possibly see a decline in the number of 
real interactions they encounter on a day-to-day basis. They would as a result, 
adopt a careless approach, since it will all be “fake” / simulated. They will start  
forgetting how to behave when facing a real situation as they will remain 
enclosed in a simulated world.

● Conscious minds may forget that they are living inside a simulation and they 
might start creating a “fake” life around it. When coming back to reality, feelings 
of being lost may emerge. 

https://knowyourmeme.com/memes/simulated-reality
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Future Framing
Laetitia

Future framing statements

● I trust graphic designers and engineers to create simulated 
experiences indistinguishable from our current conception of 
everyday reality, in stark contrast to the concepts of virtual and 
augmented realities that are technologically attainable and discernibly 
artificial in nature.

Motivations a future traveler would have in finding themselves in a simulated 
reality

● The future traveller will have no limitations when it comes to 
accessing remote locations.

● Easy access to places that no longer exist/ belong to a past world. 
● Access to places that do not exist in our reality.
● No negative impact on nature whatsoever. 
● Will experience the destinations in an intimate, exclusive manner, far 

away from crowds. 
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The simulation hypothesis

https://knowyourmeme.com/memes/virtual-reality
https://knowyourmeme.com/memes/augmented-reality
https://www.vox.com/future-perfect/2019/4/10/18275618/simulation-hypothesis-matrix-rizwan-virk


Analyzing Trends Your last name(s) here The Future of ______________

Thank you.
Ilaria & Laetitia

22Porcellini, Ortiz The Future of Travel (Destination)


